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Abstract 
According to the general requirements of the Guiding Training Program for 
Postgraduates of the Master of Tourism Management in China, combined 
with the disciplinary characteristics of tourism management and the cha-
racteristics of the tourism industry, it is pointed out that the training of the 
master of tourism management should give full play to the advantages of 
interdisciplinary, fully reflect the characteristics of industrial development 
and interdisciplinary content in the content of curriculum teaching, focus on 
students in the teaching mode, and fully mobilize the enthusiasm of students, 
In order to improve the training quality of tourism management master stu-
dents.  
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1. Introduction 

The Master of Tourism Management (MTA for short), with professional code 
of 1254, is a kind of professional degree education in China. Nine core com-
pulsory courses have been stipulated in the Guiding Training Plan for Post-
graduates with Master’s Degree in Tourism Management (2011) formulated by 
China’s MTA Education Steering Committee, including Tourism Planning and 
Strategy (Table 1). 

As a required course for the Master of Tourism Management, Tourism Plan-
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ning and Strategy focuses on highlighting tourism planning and tourism strate-
gy, generally including: 
 New situation, new ideas, new ideas of tourism planning, and the latest trends 

of tourism planning introduction at home and abroad. 
 The core principles and methods of tourism planning. 
 Procedures and methods of tourism resource investigation and evaluation, 

tourism market analysis and positioning, tourism product planning and tour-
ism project design, tourism image positioning and tourism market develop-
ment. 

 Conceptual planning, general tourism planning, detailed tourism planning and 
other cases of tourism planning in different depths. 

 Analysis of different types of tourism planning cases, such as tourism devel-
opment planning, tourism development planning, and special tourism plan-
ning. 

2. Teaching Objectives of Tourism Planning and Strategy 

The ultimate purpose of the course Tourism Planning and Strategy is to enable 
students to comprehensively understand the role and development trend of tour-
ism planning, research hotspots and difficulties, types and levels of tourism plan-
ning, the purpose and significance of tourism planning, master the basic theory, 
main procedures, core technologies and operation methods of various tourism 
planning, and enhance the practical ability and management level of tourism 
planning through the teaching of this course (Ma, Yu, & Liu, 2019; Wang & Hu, 
2004). The curriculum requires close combination of theory and practice, and 
strengthens teacher-student interaction through case analysis and thematic dis-
cussion to guide students to actively think and innovate. Through the clear de-
sign of teaching objectives, the training objectives and basic requirements in the 
Guiding Training Plan for Postgraduates of Master of Tourism Management can 
be well met (Table 2). 
 
Table 1. Core compulsory courses specified in the guiding training plan for postgraduates 
of the master of tourism management. 

Number Course Name Recommended Credits 

1 Marxist Economic Theory 3 

2 Professional English 3 

3 Economic Analysis of Tourism Industry 2 - 3 

4 Tourism Destination Development and Management 2 - 3 

5 Tourism Marketing 2 - 3 

6 Tourism Planning and Strategy 2 - 3 

7 Tourism Investment and Financial Management 2 - 3 

8 Service Management 2 - 3 

9 Tourism Information System 2 - 3 
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Table 2. Training objectives and basic requirements in the guiding training plan for post-
graduates of master of tourism management. 

Project Specific Requirements 

Training 
Objectives 

Cultivate high-level, application-oriented professionals who have a 
sense of social responsibility, entrepreneurial and innovative ability, 
tourism professional quality, international vision and strategic 
thinking ability, and can be competent for the practical work of 
modern tourism and related industries. 

Basic 
Requirements 

1 
Master the basic theory of Marxism, and have good political 
literacy and professional ethics. 

2 
Master the basic principles of tourism management, and have the 
basic knowledge, professional thinking, practical ability and 
implementation skills required for tourism management. 

3 
It has an open international vision and can lead the innovative 
development of a certain field in a specific industry. 

4 
Have management skills in tourism and related industries, be 
able to develop potential resources and create comprehensive 
benefits. 

5 
Have forward-looking strategic thinking ability, be able to grasp 
the new phenomena in the development process of tourism, and 
solve the key problems in tourism operation. 

3. Key Points of the Teaching of Tourism Planning and  
Strategy 

The Opinions of the Ministry of Education and the Ministry of Human Re-
sources and Social Security of China on Deeply Promoting the Reform of the 
Training Mode of Professional Degree Postgraduates clearly put forward that 
the training mode of professional degree research should be guided by profes-
sional needs, focused on the cultivation of practical ability, and taken the com-
bination of industry and education as the way (Li, 2015). Therefore, the teach-
ing mode of Tourism Planning and Strategy should be well carried out under 
the premise of enhancing students’ professional ability. The main contents are 
shown in Figure 1.  

3.1. Overall Description of Professional Ability Demand and  
Teaching Objectives of Tourism Planning and Strategy 

Starting from the professional degree, especially the “what kind of people need 
to be trained” of MTA, and starting from the professional ability and quality 
needs of the industry (enterprises) for professional degree graduates, the teach-
ing objectives of Tourism Planning and Strategy should be elaborated, the cur-
riculum framework should be built, and the top-level design should be done for 
the implementation of the curriculum. The outstanding elements of the teaching 
objectives of the course mainly include the concepts of tourism planning and 
strategy, the principles to be followed in the development and the characteristics 
of tourism planning. 
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Figure 1. Schematic diagram of the key points in the teaching of tourism planning and 
strategy. 

3.2. Organization and Development of Tourism Planning and  
Strategy Course Resource Package and Development  
Demonstration Course 

Do a good job in the curriculum resource package of Tourism Planning and 
Strategy: curriculum outline, teaching plan (including PPT), teaching design, se-
lected textbooks and reference materials, teaching organization form and stu-
dents’ learning methods, curriculum assessment and teaching evaluation. 

3.3. Writing the Teaching Case of Tourism Planning and Strategy 

Case teaching is the feature of professional degrees, the core of MTA teaching, 
and the specific embodiment of the Opinions of the Ministry of Education and 
the Ministry of Human Resources and Social Security on Deeply Promoting the 
Reform of the Training Mode of Professional Postgraduates, the Guiding Train-
ing Plan for Postgraduates of the Master’s Degree in Tourism Management (2011) 
issued by the National MTA Education Steering Committee. Case teaching is an 
organic way to promote practice and curriculum teaching, It is also an effec-
tive means to cultivate graduate students’ awareness and ability to solve prac-
tical problems. Therefore, typical teaching cases should be well written to lay a 
good foundation for promoting the case teaching of Tourism Planning and Strat-
egy. 

Specifically, according to the Basic Requirements and Writing Standards for 
MTA Teaching Cases formulated by the National MTA Education Steering Com-
mittee, and in combination with the characteristics of Tourism Planning and 
Strategy, we should compile cases, highlight the logical development of “pheno-
menon perspective—theoretical dialogue—practical enlightenment”, reflect the 
specific teaching value of this course, so as to trigger students to think and dis-
cuss, and deepen and consolidate theoretical knowledge in the process of case 
teaching, In case writing, sketch type or question prompt type will be adopted 

https://doi.org/10.4236/ajibm.2022.1212097


Y. Z. Zhou 
 

 

DOI: 10.4236/ajibm.2022.1212097 1792 American Journal of Industrial and Business Management 
 

(Xu, 2019). 

4. Key Teaching Contents of Tourism Planning and Strategy 

Relevant curriculum construction should be carried out around the following 
seven key points of industry demand, mainly including: 
 Overview of tourism planning, so that students can understand the origin of 

tourism planning, the role of tourism planning, the types of tourism planning, 
the situation, hot spots and dynamics of tourism planning, etc. The key and 
difficult points are the types of tourism planning and the frontier dynamics 
of tourism planning. 

 The basic theory of tourism planning aims to enable students to under-
stand the theories of tourism industry integration, tourism multi regula-
tion and integration, tourism differential development, tourism regional 
linkage, experience economy and other theories, as well as the application 
countermeasures in tourism planning and development. The key and diffi-
cult point is the correct application of relevant theories in tourism planning 
and development. 

 The classification and evaluation of tourism resources enable students to un-
derstand the classification system of tourism resources, master the methods 
of tourism resources investigation, classification, evaluation, and tourism re-
sources development and protection. The key and difficult point is the classi-
fication and quantitative evaluation of tourism resources. 

 Tourism market analysis and market positioning enable students to under-
stand the content and significance of tourism market research, analysis and 
positioning, and master the procedures and methods of market research, mar-
ket analysis and market positioning. The key and difficult points are the me-
thods of tourism market positioning. 

 The spatial layout and functional zoning of tourism planning enable students 
to understand the significance, theory and principle of spatial layout and 
functional zoning of tourism planning, master the procedures and technical 
points of spatial layout and functional zoning of tourism, and the key and 
difficult points are the methods of spatial layout and functional zoning of 
tourism. 

 Tourism planning project design and product development enable students 
to understand the concept of tourism project design and tourism product de-
velopment, understand the principles of tourism project design and tourism 
product development, and master the content and procedures of tourism 
project design and tourism product development. The key and difficult points 
are the content and methods of tourism project design and tourism product 
planning. 

 Tourism image positioning and market development enable students to un-
derstand the concept of tourism image positioning, master the principles, 
procedures, contents and methods of tourism image positioning, and master 

https://doi.org/10.4236/ajibm.2022.1212097


Y. Z. Zhou 
 

 

DOI: 10.4236/ajibm.2022.1212097 1793 American Journal of Industrial and Business Management 
 

the core theories and technical points of tourism market development. The 
key and difficult points are the contents and methods of tourism image posi-
tioning. 

5. The Effective Improvement Path of the Teaching Design of  
Tourism Planning and Strategy 

The teaching design of Tourism Planning and Strategy should fully reflect the 
relevant requirements of the “cultivation method” in the Guiding Training Plan 
for Postgraduates of the Master of Tourism Management (Table 3). 
 
Table 3. Requirements for “cultivation method” in the guiding training program for post-
graduates of master of tourism management. 

Number Specific Requirements 

1 

It is recommended that universities and tourism industry departments, 
scientific research institutions and relevant enterprises and institutions 
jointly cultivate. In combination with the actual situation and characteristics 
of tourism, the training methods can be flexible and diverse. 

2 

Adopt open and diversified teaching staff. Invite well-known teachers at 
home and abroad with rich teaching experience and management practice 
experience to teach for graduate students. The teachers employed shall not 
only have the learning and research experience in tourism higher education 
research institutions and higher education background, but also have the 
experience of serving as consultants or management consultants for 
domestic and foreign first-class tourism enterprises, governments and 
industry associations. You can also invite leading figures, senior executives 
and tourism administrators from well-known tourism enterprises at home 
and abroad to give lectures to graduate students. 

3 

Adopt heuristic and deliberative teaching methods, integrate theory with 
practice, pay attention to practical application, and attach importance to 
cultivating the thinking ability and the ability to analyze and solve problems 
of graduate students. The teaching is carried out in combination with the 
actual cases in the development of China’s tourism industry, and the class 
discussion is fully used to guide the graduate students to think creatively. 

4 

Strengthen the practice link. There should be clear requirements for the 
internships of graduate students with different backgrounds, and the results 
should be assessed. Internship forms should be arranged according to the 
actual situation of graduate students. 

5 

The academic performance shall be comprehensively assessed by 
examination (including oral examination), homework, classroom 
discussion, case analysis, special report, literature reading, etc. Experts 
with rich practical experience from the practical departments should be 
invited to give lectures or give lectures. Establish a tutor group, and adopt 
the guidance method of combining collective training with individual 
responsibility of the tutor. The tutorial group shall include personnel with 
senior professional and technical positions or senior management positions 
in the tourism practical departments. 
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5.1. Promote the Effective Implementation of Design Ideas and  
Effects of Practical Teaching (and Case Teaching) Activities 

In combination with the teaching content, it transmits some new theories, new 
ideas and development trends of tourism planning and development at home 
and abroad to students, so as to broaden their horizons and stimulate their thirst 
for knowledge (Guan & Lyu, 2011; Zhao, Zhao, & Wong, 2019); at the same time, 
we will lead students to have internships, field trips and other activities, mainly 
introducing tourism resources, designing tourism routes, conducting tourism 
market surveys, answering students’ questions and dealing with various relation-
ships in the tourism process. 

5.2. Give Full Play to the Role of Curriculum in Improving  
Students’ Quality Education 

Give full play to the unique advantages of the curriculum, combine with the na-
tional development strategy guidance, scientifically integrate the ideological and 
political content of the curriculum in the course of teaching, and enhance the 
students’ sense of mission to apply what they have learned and serve the society, 
as well as good professional quality and patriotism. 

6. Conclusion 

To develop tourism, planning must go first, and development strategy is the top 
priority of planning. Tourism planning has strategic guiding significance. It clearly 
puts forward the direction, scale, speed and goals of tourism development, as 
well as the strategy to achieve the goals. It is the basis for tourism development. 
With the needs of tourism development, tourism planning and strategy involve 
the fundamental issues of long-term development, so it is very important to for-
mulate a scientific and clear tourism development strategy, which can effectively 
promote the rapid, sustainable and healthy development of tourism. Therefore, 
it is necessary to do a better job in the construction of the curriculum of Tour-
ism Planning and Strategy systematically and scientifically. 
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